
COMPLETE MOBILE 
STRATEGY GUIDE

How Text-to-Donate Boosts Fundraising  

for Nonprofits



WHY GO MOBILE  
FOR FUNDRAISING?
Smartphones are our Most Personal Device

Smartphones have changed the way we communicate and connect with those 

we love, the causes we care about and the world around us. As technology 

advances, the methods your nonprofit is using to reach and acquire donors  

must also adapt, so you can continue to achieve your mission. By leveraging  

mobile technology within your fundraising plans, you are able to go beyond  

traditional fundraising methods to amplify your message and engage your  

supporters like never before.

In this guide, we share key strategies your nonprofit can easily add to your current 

fundraising efforts, including email, social and direct mail, to help you establish 

a top performing multi-channel communications plan. We also uncover the 

expansive universe that mobile messaging offers such as branded keywords, 

automated text reminders, analytics and using text messaging to thank and 

steward your donors. 

Today...

 ɨ 99% of text messages are read

 ɨ 66% of emails are read on mobile

 ɨ 72% of web page views are on mobile

 ɨ 79% of social media traffic is on mobile

96%
OF AMERICAN ADULTS  

OWN A CELL PHONE 81%
OF THOSE ADULTS OWN  

A SMARTPHONE
76%
OF SUPPORTERS APPRECIATE 

TEXT MESSAGE REMINDERS 

AND UPDATES



Give Anytime, Anywhere

Text-to-donate is the easiest way for your 

donors to give on the go, at an event, or at the 

exact moment they’re inspired to give to your 

organization. Donors simply text a unique 

branded keyword to a 5-digit number, also 

known as a shortcode, and they’ll receive an 

instant reply with a message from you and 

a link to your organization’s mobile-friendly 

donation page. It’s that simple! 

HOW TEXT-TO-DONATE WORKS:

CREATE A  
BRANDED KEYWORD

SELECT A  
SHORTCODE

CREATE A  
DONATION FORM

SET UP A  
FUNDRAISING THERMOMETER

VERIFY
MOBILE NUMBERS

PROMOTE YOUR  
TEXT-TO-DONATE CAMPAIGN

ROCK 41444



Text-to-Donate Offers the  

Convenience Donors Want

If you want to ensure your content is seen 

by supporters, nonprofits have the benefit 

of being able to text them. Videos, pictures 

and stories that are cross-promoted over 

text message, email and social media yield 

higher response rates.

Using text-to-donate for specific campaigns allows for a convenient, 
and secure way for your donors to give in the moment:

 ɨ Subscribers are 3.5x more likely to tap a link in a text than click a link in an email

 ɨ Subscribers are 5x more likely to respond to a text than an email

99%
OF TEXT MESSAGES  

ARE READ 90%
OF TEXT MESSAGES  

ARE READ WITHIN  

3 MINUTES

EVENTS

Display your unique keyword on  

the big-screen to keep it top of mind  

for donors to give

USE TEXT-TO-DONATE FOR:

TEXT GIVE TO 51555

CROWDFUNDING

Promote your keyword on  

your crowdfunding page to  

engage supporters

FACEBOOK LIVE + VIDEO

Stream your event or create a video 

using compelling messaging and  

your keyword to inspire donors



Personalize the  

Donor Experience

A personalized donor experience can result 

not only in improved donor engagement and 

communication, but it can also contribute 

to higher levels of giving. In a recent study 

conducted by the Philanthropy News Journal, 

nearly 60% of donors said they would donate 

up to 10% more if fundraisers could be more 

explicit about where their dollars are going.

DONOR NAME

Identify your donor by using his or her first  

name so they know you are listening

PERSONALIZE MESSAGING TO CREATE  

MORE MEANINGFUL CONNECTIONS:

IMAGERY

Use a personal image of your cause to  

help resonate with a specific donor

CONTENT

Make it personal by telling your donors  

where their dollars are going 

SHORTLINK

Make it easier for your donors to give  

with a unique keyword and shortlink 



Branded Keywords  

Drive Action

With hundreds of thousands of nonprofits 

to choose from, even your most passionate 

supporters might find it difficult to focus only 

on your mission. With the help of branded 

keywords, you create clear call-to-actions that 

inspire support. You also give your donors and 

supporters the opportunity to connect, engage 

and participate by texting branded keywords.
TEXT MISSION TO 51555

Check out the list below for some of the most  
popular call-to-actions:

Text to Sign-up

Text to Subscribe

Text to Make Recurring Gifts

Text for Updates and Alerts

Text to Buy Tickets 

Text to RSVP 

Text to Volunteer 

Text for Tips 

Text for Daily Encouragements

Text to Sign a Petition 

Text to Become a Member 

Text to Pay Dues 

Text to Take Surveys

87%
GIFTS FULFILLED WITH 

AUTOMATED TEXT  

REMINDERS



Create and Deliver  

Mobile-friendly Emails

More than half of all emails are opened on a 

mobile device. People are much more likely  

to read your content, click your links and follow 

through on your calls-to-action if your email is 

mobile-friendly. Many email marketing services, 

like MailChimp, provide easy drag and drop  

editors for creating mobile-friendly emails.

Emails are open for only an average of 15-20 seconds:

 ɨ People look at the images

 ɨ Skim the first few sentences

 ɨ Click a link if your call-to-action is compelling

53%
OF ALL EMAILS ARE  

OPENED ON A  

MOBILE DEVICE 35%
OF RECIPIENTS OPEN  

EMAIL BASED ON  

SUBJECT LINE ONLY

TIPS FOR CREATING MOBILE-FRIENDLY EMAILS:

 ɨ Compose short subject lines

 ɨ Use a single-column template

 ɨ Keep your email under 600 pixels wide

 ɨ Use a large font size

 ɨ Display small images

 ɨ Provide a distinct call-to-action

 ɨ Avoid menu bars

 ɨ Don't stack links 

 ɨ Test on multiple devices 



Say More via  

Text Messaging

Gone are the days where you have to rely 

solely on email to get the full-scope of your 

message across because you are limited  

on how many characters you can use in 

your text message. Now, long-form text 

messaging gives you the ability to use  

more characters in your texts.

CREATE A DEEPER CONNECTION  

WITH YOUR DONORS BY SENDING:

DISASTER ALERTS EVENT DETAILS POLICY CHANGES

SBFUND

Donate now and create a 
United Relief Fund page 
for San Bernardino victims. 

Click mcause.us/sbfund

SBFUND

Donate now and create a 
United Relief Fund page 
for San Bernardino victims. 

Click mcause.us/sbfund

BTSRUN 

Become a runner and 
create your fundraising 
page for Break the Silence.  

Click mcause.us/btsrun

STREETS 

Update your volunteer 
preferences for 
Taking it To The Streets.   

Click mcause.us/streets

SBFUND

Donate now and create a 
United Relief Fund page 
for San Bernardino victims. 

Click mcause.us/sbfund

SBFUND

Donate now and create a 
United Relief Fund page 
for San Bernardino victims. 

Click mcause.us/sbfund

BTSRUN 

Become a runner and 
create your fundraising 
page for Break the Silence.  

Click mcause.us/btsrun

STREETS 

Update your volunteer 
preferences for 
Taking it To The Streets.   

Click mcause.us/streets

SBFUND

Donate now and create a 
United Relief Fund page 
for San Bernardino victims. 

Click mcause.us/sbfund

SBFUND

Donate now and create a 
United Relief Fund page 
for San Bernardino victims. 

Click mcause.us/sbfund

BTSRUN 

Become a runner and 
create your fundraising 
page for Break the Silence.  

Click mcause.us/btsrun

STREETS 

Update your volunteer 
preferences for 
Taking it To The Streets.   

Click mcause.us/streets



Measure Mobile Performance  

with Analytics

To calculate how much traction you are  

getting through your mobile messaging 

strategies, you can measure mobile  

performance through analytics.

Measure mobile performance through:

 ɨ Google Analytics 

 ɨ Web and landing page form conversions

 ɨ Video views 

 ɨ Text analytics (clicks and click-thru rates)



About MobileCause

MobileCause provides an innovative suite of digital fundraising and donor 

engagement solutions that help nonprofits do more good with a full suite  

of customizable, mobile-friendly solutions.

For more information, visit mobilecause.com, call us at 888.661.8804  

or email us at info@mobilecause.com. 

Text-to-donate makes it easy for supporters  
to donate at the exact moment they’re inspired 
to give to your organization.

SOURCES

*Message and data rates may apply if you text any keyword and shortcodes.

1. https://pj.news.chass.ncsu.edu/2018/02/26/personalize-the-donor-experience

2. MobileCause data on file. 
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